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+7 Years Experience
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Certificate of participation Sl

Tehran - May 2023

g Aoy

PA3DID
Technology Park
TEARSIICON VAITEY
The organizers of
The 12th edition of the International Innovation & Technology Exhibition

INOT=X

THE 172th INTERNATIONAL®®HE
INNOVATION AND TECHNOLOGY EXHIBITION . .

Hereby extend their appreciation to

zen branding agency Sajjad Abbasi Fash:
Secretary of the 12th INOTEX Intemnational Exhibition

For participating the above referred event and valuable contribution to its excellence.
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BRAND RESEARCH

“Brand is not what you say it is.
It’s what they say it is.”

Marty Neumeier



o> Jelge Julos

2 Jolge Jalzig gy Jolis
N I O I e
S ulohizog6)glidielai]
e g e gl il gSas

bl a8yl

L8) Jalos

oliblxo Jyl=i

L) Jal=s 2ol 25198 cumBes bl del—ib a3y oliblie o) wlaaaily
g8 gbn s blas deSl slasilyiwl 420y hed 9198 blasslic 9 Jzalb by Jolis wilgive
BERYY 998 blaigloil ol laspasgylal A RPN lguol ally
wilayass ol bg) ba Lo oMbl il w9 0lojl—u) 38536 oo el

29 —ogowletbl ) 4y ailgio
S @ald)lbold) g0

chn b gugd blaigyge ) Garas
s ahllgygoss

azlaglaSaragdulgiew— il
Olgi—o aigS2 g i)l ——lajls
2lgyoaS.0)S 639l ol —inlajls
Ao ulgs dajl Jylos Jol_

cullaghlisygeilayzy

b Jalss

il bl Jal b
PEEETPICEXCAVEFIF SENPSLFT )

il

sl



BRAND STRATEGY

“A brand strategy can enable,
sometimes crucially,

the potential of an innovation to
be realised.

There are times when you
literally need to

brand it or lose it.”

David A. Aaker
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COSTUMER EXPERIENCE(CX)

“We see our customers as invited guests

to a party, and we are the hosts.

It's our job every day to make every
important aspect of the customer experience
a little bit better.”

Jeff Bezos



CX is everything!
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Costumer Experience
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INTERNAL BRANDING

“Customers will never love a company
until the employees love it first.”

Simon Sinek
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VISUAL IDENTITY

“Design is not just what it looks like and feels like.
Design is how it works.”
Steve Jobs.



Brand Introduction

Visual Identity

Image Style

Brand Value Proposition

Mission

Logo

Graphic Templates

Misuse Guidelines

Vision

Color Palette

Brand Voice & Tone

Brand Story

Spaiple fadpw

Values Brand Personality
Typography Icons & Symbols
Brand Applications Brand Positioning

Key Messages
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“W" Letter

Online clients
activities

NN

“M” Letter

Data

\

Online clients ~ WebMetric/  Websites/Apps
activities Dataasa
service tool

WebMetric Websites/Apps

Analyzed data

WebMetric Visual Identity Design

WebMetric
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Of (data concept) ~ “d” letter (first letter of Final logo
data, driven & day)

Event Concept

This event explores the potential of combining data to
drive growth. It connects data, online business, and
value creation, optimizing ROI. Learn from experts,
workshops, and case studies. Network with industry
professionals for collaboration. Unlock business growth

through data fusion.

data
driven
day

Data Driven Day Visual Identity Design

optimize

Campaign e
performance di’-’:‘"
EVENT
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DMBoard

DM Board Visual Identity Design
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DM Talk Visual Identity Design
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Letter A & Arrow Bar chart Linear graph

ANALYTIPS Visual Identity Design




VAKA COFFEE

VAKA COFFEE Visual Identity Design



“heckmark

Kala market
Kala market

Qo o

instaliment purchas -
Safarmarket v v §

#003394

Kala Market Visual Identity Design
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Mazdax

T ity

MAZDAX Visual Identity Design




MAID Sreel

Iron ore company

Logo Concept

@ Up with
iron ore coming from the inner

left and right s,
nerce.

Majd Steel Visual Identity Design
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Red Leaf Visual Identity Design




Snapp Food Motion Graphic Design
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Saderat Bank Poster Design
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ABDOLLAHI JEWELLERY

SHOPPING EXPERIENCE

Abdollahi Jewellery UI-UX and SEO Project




LENDO Rebranding photography Project
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VAKA COFFEE Black Friday Campaign
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VAKA COFFEE Yalda Campaign
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BazamBazi Social Media
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ZEN
instagram: ZENBranding Branding ;;L&
Agency *

www.ZENBranding.Agency
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